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Abstract

Several studies have identified a strong relationship between the use of social networking
sites, particularly Facebook, and positive outcomes such as social capital. In recent times,
different academic surveys have been conducted, each focusing to some extent on the impact
of social networking use on the quantity and quality of interpersonal communication and
sociability. At the heart of this debate is whether SNS use can be a potentially isolating
activity or one that leads to substantially greater communication among people and thus
enhances human connectivity and sociability. Based on an analysis of these studies' key
findings and methodological approaches, this study attempts to understand the role of the
Facebook in shaping our interpersonal relations. The study explores the social experiences of
456 Facebook users in three universities in Assam to investigate the role of Facebook in
helping build these young users’ social networks and potentially extend their social capital.
The findings reveal that Facebook allows its users to manage a wider network of weak ties
and thus increase bridging social capital. Survey data reveals that our weak ties with friends
of friends, past colleagues, or other acquaintances are valuable conduits to diverse
perspectives and new information.The application of the Rosenberg Self-Esteem Scale and
the Life Satisfaction Scale to this study enabled the researcher to examine the psychological
well-being parameters of self-esteem and life satisfaction among the respondents and explore
its relationship with social capital.
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INTRODUCTION

A social network is a structure made up of individuals with a commonality, be it friendship,
aninterest, relationship, knowledge, experience or belief system (Young). In the past, social
networks were limited to one’s geographical location, social standing or ethnicity. Today,
withthe global, intercultural and intergenerational composition of sites such as Facebook,

socialnetworks have become far more diverse and dynamic (Ofcom 2008).



Social capital is a sociological concept related to the connections between social networks.
Putnam (2001) defined social capital as the collective value of all social networks and the
inclinations that arise from these networks to do things for each other. Putnam (2001)
believed that social capital could be measured by the amount of trust and reciprocity in a
community or between individuals. Other researchers have found that social capital increases
self-esteem and improves psychological well-being (Ellison, Steinfeld & Lampe2007).
Ofcom (2008) also suggests that individuals gain emotional benefits in feeling part of a group

and gaining attention.

Several studies have identified a strong relationship between the use of social networking
sites, particularly Facebook, and positive outcomes such as social capital. Facebook
constitutes a rich site for researchers interested in the scope of social networks due to its
heavy usage patterns and technological capacities that bridge online and offline connections.
This research extends this understanding by exploring the relationship and the implications of
the use of new online technologies like Facebook on social capital. Social networking sites
(SNS) and research on their impact has reached a similar inflection point. Research has found
that social network users, especially young people join these sites to keep strong ties with
their existing friends, develop their relations with relatively new friends and to meet new

people (Acquisti and Gross, 2006; Valenzuela et. al., 2008).

Ellison et al. (2007) suggest that intense Facebook use is closely related to the formation and
maintenance of social capital. In line with these studies conducted earlier, this study
investigates what kind of social relationships Facebook users in their virtual lives forge with
friends online. A primary focus of this research is to examine the relationship between self-
esteem, bonding-bridging social capital and the intensity of Facebook use. The relation
between the demographic variables such as gender and age and dependent variables,

bonding-bridging social capital and intensity of Facebook use have also been investigated.

Based on earlier work conceptualizing that self-esteem served to moderate the relationship
between Facebook usage intensity and bridging social capital (Ellison et al., 2007), the
researcher hypothesizes that:

H1:  There is a positive relation between self-esteem, intensity of Facebook use and social capital.

In this survey of students at three universities in Assam, Facebook use was found to be

associated with distinct measures of social capital, including bridging social capital (which



emphasises the informational benefits of a heterogeneous network of weak ties) and bonding
social capital (which emphasises emotional benefits from strong ties to close friends and
family). Moreover, the study found evidence that self-esteem may operate as a moderator of

the relationship between social network site use and social capital.
METHOD:

Survey data were collected from 403 university students, all active Facebook users, studying in three
universities of Assam. These Facebook users’ self-reported psychological well-being was measured
by the Rosenberg Self-Esteem Scale developed by sociologist, Dr. Morris Rosenberg and the Life
Satisfaction Scale by Ed Diener et al. (1985) in order to explore its relationship with social
capital. A major thread of this research was to explore the effect of Facebook use on social

capital, which, sociologist Mark Granovetter calls the *strength of weak ties.’
Findings:

Facebook has been embraced globally because of its capabilities for communication and
connection — for creating, cultivating, and continuingsocial relationships. Technology experts
see networked communications technologies to be useful in social relations. Survey
participants were asked to reflect on their personal experiences relating to Facebook

friendships.
Facebook Befriending:

Some people like to have a few close friends on Facebook, while others have hundreds who
they barely know. Respondents were asked about the size of their network connections on
Facebook. The present study attempted to find out how many people were connected to a

Facebook user as ‘friends’ on his/her network.

Table 1.1 shows that one-third of the respondents in this study (30.9 per cent) had less than
100 friends on Facebook. Majority of the respondents (56.1 per cent) had between 100-400

friends while around 13 per cent had more than 400 people listed on Facebook as “friends’.

The study attempted to examine if there was any significant difference between the two
genders when it came to befriending people on Facebook. The research tried to find out
which gender had more friends on Facebook. It was found that there was significant

difference in the way males and females added people to their Facebook profiles as “friends’.



Table 1.1: How many friends do you have?
Frequency Per cent Valid Per cent
Valid no friends 2 5 5
15 4 1.0 1.0
5-10 5 12 13
10-20 21 5.2 54
20-50 24 6.0 6.2
50-100 64 15.9 16.5
100-200 90 22.3 23.3
200-300 81 20.1 20.9
300-400 46 11.4 11.9
400+ 50 12.4 12.9
Total 387 96.0 100.0
Missing System 16 4.0
Total 403 100.0
Table 1.2: How many friends do you have/Gender?
how many friends do you have
no 10- 50- 100- 200- 300-
friends | 1-5 | 5-10 20 20-50 100 200 300 400 400+ Total
male Count 2 3 3 9 5 26 43 54 26 36 207
% within
sex of the 1.0% | 1.4% | 1.4% | 4.3% 2.4% | 12.6% | 20.8% | 26.1% | 12.6% | 17.4% | 100.0%
respondent
female  Count 0 1 2| 12 18 37 47 27 20 14 178
% within
sex of the .0% 6% | 1.1% | 6.7% | 10.1% | 20.8% | 26.4% | 15.2% | 11.2% 7.9% | 100.0%
respondent
Total Count 2 4 5 21 23 63 90 81 46 50 385
% within
sex of the 5% | 1.0% | 1.3% | 5.5% 6.0% | 16.4% | 23.4% | 21.0% | 11.9% | 13.0% | 100.0%
respondent
Chi-Square Tests
Asymp. Sig.
Value df (2-sided)
Pearson Chi-Square 30.526(a) 9 000
Likelihood Ratio 32.151 9 .000
Linear-by-Linear Association 10.781 1 001
N of Valid Cases 385
(a): 6 cells (20.0%) have expected count less than 5.
The minimum expected count is .92.
Symmetric Measures
Asymp.
Std. Approx. Approx.
Value Error(a) T(b) Sig.
Interval by Interval Pearson's R -.168 051 -3.326 .001(c)
Ordinal by Ordinal Spearman Correlation _.207 049 -4.145 .000(c)
N of Valid Cases 385

@
(b)
(c): Based on normal approximation.

Not assuming the null hypothesis.

Using the asymptotic standard error assuming the null hypothesis.




A chi-square test of the survey data revealed that there was a marked difference in the
number of friends that male and female respondents made on Facebook. The chi-square value
for the association between Number of friends on Facebook and Gender was obtained as
30.536 with 9 degrees of freedom and a Significance Probability less than 0.000 - i.e. a very
highly significant result. On the evidence of this data, there would appear to be no doubt that
there is an association between number of friends on Facebook and gender in the population

from which this sample of 403 respondents was drawn.

The findings show that women tend to lag behind men when it comes to communicating with
others through social media, which debunks other recent studies that suggest that women are
more savvy networkers between the sexes. Data revealed that 23 per cent of males had less
than 100 friends on Facebook as compared to 39.32 per cent females who had less than 100
Facebook friends. Furthermore, 17.39 per cent of males had more than 400 friends as

compared to only 7.8 per cent of females.

The results could indicate that males are benefitting greater social capital from Facebook in
comparison to females. This could also be because of greater privacy concerns among female

respondents.

Overall, males engaged in far more Facebook befriending activity than did females. Data
revealed that 23 per cent of males had less than 100 friends on Facebook as compared to
39.32 per cent females who have less than 100 Facebook friends. Furthermore, 17.39 per cent
of males had more than 400 friends as compared to only 7.8 per cent of females. The results
could indicate that males are benefitting greater social capital from Facebook in comparison
to females. This could also be because of greater privacy concerns among female

respondents.

Online network sites like Facebook are changing the nature of social relationships and recent
scholarship in the area shows that these sites are becoming viable places for romance.
Facebook users especially young people are therefore, increasingly using the site to connect

with an unprecedented number of “‘friends’ from the opposite gender.

The present research sought to find out whether Facebook users were creating contacts more
with people from the opposite gender or were using the site to connect with people of the

same gender.



Table 1.3: Approximately, what percentage of them is from the opposite
gender?
Frequency Per cent Valid Per cent
Valid less than 10% 31 7.7 8.1
10-20% 28 6.9 7.3
20-30% 69 17.1 18.1
30-50% 134 33.3 35.1
50-60% 82 20.3 215
60-80% 22 5.5 5.8
more than 80% 15 3.7 3.9
80 1 2 3
Total 382 94.8 100.0
Missing System 21 5.2
Total 403 100.0

Table 1.3 shows that majority of the respondents in this study (68.6 per cent) had less than 50
per cent friends from the opposite gender. This indicates that these people were connecting
mainly with people from the same gender. However, 31.4 per cent of the respondents claimed

that more than half of their Facebook friends were from the opposite gender.

Another stream of the study attempted to examine how careful people were about their
Facebook security and friend requests. To check the vulnerability quotient of Facebook users,
respondents were asked if they became friends on Facebook with people they had never met
in person. It was surprising to find that an overwhelming 71.2 per cent of the Facebook users
in this study added people they had never met to their friends list. This indicates the apparent
lack of concern about privacy among respondents who seemed to be at ease with the fact that

their private information was being made available to unknown people.

Table 1.4: Are any of your friends on Facebook people you have never met in person?
Frequency Per cent Valid Per cent
Valid YES 272 67.5 71.2
NO 110 27.3 28.8
Total 382 94.8 100.0
Missing System 21 52
Total 403 100.0

Table 1.4 shows that only 28.8 per cent of the respondents were careful about who they
added as friends on Facebook. This group of Facebook users said that none of their friends on

Facebook were people they had never met in person.
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It has been seen in social networking behaviour that there is a manifold increase in a users
network size because of the tendency to add ‘friends of friends’. Often these ‘friends of
friends’ are people the user does not know personally but still includes into his/her network
because of mutual friends in the network. The data gathered from this study reveals that
almost half of the people who add unknown people as ‘friends’ on Facebook do so despite
not having any common connection or mutual friends. Needless to say, this befriending
pattern of young Facebook users exposes them to threats of hacking and stalking besides

pilferage of private and sensitive data.

Table 1.5: Are any of them, people who have no connection to any of
your onlineor offline friends?

Frequency Per cent Valid Per cent
Valid YES 147 36.5 49.8
NO 148 36.7 50.2
Total 295 73.2 100.0
Missing System 108 26.8
Total 403 100.0

Table 1.5 shows that almost 50 per cent of Facebook users connect with completely unknown
people adding them as friends on the social networking platform. It is interesting to note that
49.8 per cent of users added people who they had never met in person and people who also
had no connection whatsoever with their online or offline friends. The other half of the
respondents admitted that they added unknown people as friends because of mutual

connections with their online or offline friends.

Facebook and Social Capital

Online communication in general and the use of social networking sites in particular have the
potential to change the costs of communication, the number and character of people with
whom one keeps in touch, and the nature of the communication one has with them. As a
result, many researchers have proposed that online communication and participation in social
networking will influence one’s social capital and the downstream psychological

consequences.

The main argument of this research is that the use and impacts of media are dependent on the

type of tie connecting communicators. The tie determines the ways, means, and expression of
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communications, and it determines the motivation, needs, and desires for communication.
Both positive and negative impacts can be expected as a result of this differential use of

Facebook, affecting strong and weak tie connections differently.

Strong ties may be affected positively by the addition of new means of communication when
that medium provides further means and opportunities for contact and acts as a complement
to existing communications methods (Lind & Zmud, 1995;McKenney et al., 1992; Rice,
1992a; Rice & Case, 1983;Rice & Shook, 1990a; Sproull & Kiesler, 1991; Wellmanet al.,
1996). Weak ties may be affected positively when the medium expands the reach and basis
for initiating and maintaining ties, providing a means through which previously unconnected
individuals can now initiate contact (Constant et al., 1996; Culnan & Markus, 1987;
Wellmanet al., 1996).

Any individual is likely to maintain a range of ties with others, and a range of strengths of
ties with friends and co-workers across groups, organizations, and communities. For each of
us, there is a continual tension between maintaining strong ties with friends or co-workers,
and weaker ties with the group as a whole, or with people outside the group (see also
Haythornthwaite, 2002).

The present study distinguishes between three kinds of social behaviour in Facebook. These
behaviours are measurable through site logs on Facebook, but generalizable to other

platforms.

The first type of behaviour is:

= Converting latent ties to weak ties, the type of social behaviour where the use of

Facebook removes or overrides the way in which ties have been maintained in the past.
The second type of behaviour identified in this research is:

= Maintaining existing relationship: This type of communication is the core of the
Facebook experience. Facebook and other social media allow for a type of
communication that is somewhat less taxing than direct communication. Technologies
like News Feed and RSS readers allow people to consume content from their friends and

stay in touch with the content that is being shared.



The third behaviour Facebook users are believed to be engaging in is:

= Resurrecting past relationship: Most people use Facebook to keep in touch with family

and current friends as well as connecting with old ones.

According to a study by Pew Internet and American Life Project, over half of all computer
users have used the Internet in general, and Facebook specifically, to track down someone

from their past.

Respondents in this study were asked which of the above-mentioned social behaviour they
engaged in the most. Type of social behaviour was correlated with the number of online
friends respondents made on Facebook. Results indicated that most of the respondents used
Facebook to connect with people they are currently sharing offline ties with. Maintained

relationships formed the core of most Facebook friendships as shown by the present study.

Table 1.6 shows that overall 80 per cent of the respondents use Facebook, mostly to maintain

existing relationships.

While 10.5 per cent respondents mostly used the site to reconnect with past relationships,
another 9.5 per cent of the users said they were converting the latent ties they had on

Facebook to weak ties by using the site.

Table 1.6: How many friends do you have on Facebook/What type of social behaviour
do you engage in the most on Facebook?
What type of social behaviour? Total
maintaini
ng resurrecti
converting existing ng past
latent ties to | relations | relationsh
weak ties hips ips
1-100 Count 12 87 15 112
o i .
% within how many friends do 10.7% 77 67% 13.3% 100%
you have
100-200 Count 10 71 8 89
o i .
% within how many friends do 11.2% 79.8% 9.0% 100.0%
you have
200-300 Count 3 66 11 80
0 i .
% within how many friends do 3.8% 82.5% 13.8% 100.0%
you have
300-400 Count 5 31 4 40
0 i .
% within how many friends do 12.5% 77 5% 10.0% 100.0%
you have
400+ Count 5 41 3 49
o i .
% within how many friends do 10.2% 83.7% 6.1% 100.0%
you have
Total Count 35 296 39 370
op i )
% within how many friends do 9.5% 80.0% 10.5% 100.0%
you have




A Chi-square test conducted on the survey data indicate a significant relationship between the
number of friends on Facebook and the type of social behavior, a user engages in on the

social networking site.

Chi-Square Tests

Asymp. Sig.
Value df (2-sided)
Pearson Chi-Square 57.909(a) 18 .000
Likelihood Ratio 38.743 18 .003
Linear-by-Linear Association 1.811 1 .178

N of Valid Cases 370

a 16 cells (53.3%) have expected count less than 5. The minimum expected count is .19.

Symmetric Measures

Asymp. Std.  Approx. Approx.
Value Error(a) T(b) Sig.
Interval by Interval Pearson's R .070 .062 1.347 .179(c)
Ordinal by Ordinal Spearman Correlation .019 .056 .369 .713(c)
N of Valid Cases 370

a Not assuming the null hypothesis.b Using the asymptotic standard error assuming the null hypothesis. ¢ Based on
normal approximation.

Self-Esteem and Social Capital:

The purpose of this study is also to examine the relationship between self-esteem and social
capital. First, all respondents in the study were divided into three categories of self-esteem
and attempt was made to check if the number of online friends, respondents made on

Facebook were different across the three categories of self -esteem.

Survey data shows that the number of Facebook friends was not found to interact with
measures of self-esteem. Among people with low self-esteem, while 28.7 per cent had less
than 100 friends on Facebook, 19.4 per cent had between 100-200. Only 0.5 per cent of these
respondents with low self-esteem had more than 500 friends. The online befriending pattern
was no different among people with moderate and high self-esteem. Of those respondents
with moderate self-esteem, 32.4% had less than 100 friends while only 0.9 per cent had more
than 400 online friends.
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Overall, majority of the respondents across the three different categories of self-esteem had
between 100-300 online friends. Psychological well-being did not appear to affect the “friend

adding’ behaviour of Facebook users.

Table 1.7: Rosenberg Self-Esteem Scale/How many friends do you have
How many friends do you have? Total
no
frien 20- 50- 100- | 200- | 300-
ds 1-5 5-10 | 10-20 | 50 100 200 300 400 400+
Low self-
cstoom Count 0 1 1 7 | 5| 26 | 27 | 37 | 12 | 23 | 139
% within Rosenberg
Solf-Esteem Scalo 0% | 7% 7% |5.0% |3.6%|18.7% |19.4% |26.6% | 8.6% |16.5% |100.0%
Moderate
self Count 2 3 4 14 | 19 38 63 43 34 27 247
Esteem
% within
Rosenberg 8% | 1.2% 1.6% | 5.7% |7.7%|15.4% | 25.5% | 17.4% | 13.8% | 10.9% | 100.0%
Self-Esteem Scale
High self-
esteem Count 0 0 0 0 0 0 0 1 0 0 1
% within
Rosenberg .0% .0% .0% 0% |.0% | .0% .0% [100.0%| .0% .0% |100.0%
Self-Esteem Scale
Total Count 2 4 5 21 24 64 90 81 46 50 387
% within
Rosenberg 5% [1.0% 1.3% | 5.4% (6.2%(16.5% |23.3% |20.9% | 11.9% | 12.9% | 100.0%
Self-Esteem Scale

Relationships between individuals are an area of influence within a social setting. How we
relate within these relationships can be impacted by not only our perception of others, but
also our perception of ourselves (Josephs, Markus, Tafarodi, 1992). Research indicates that
an individual’s self-worth is integral in the development of a variety of social relationships
(Kleck & Strenta, 1980). Differences exist surrounding the influence of an individual’s self-
perception, impacting their relationships with others. As individuals have differing
relationship types with different individuals, this can be expected. This is particularly true for
opposite-sex relationships, and romantic relationships. Past research has shown that self-

esteem is associated with the kind of social interaction one has with the opposite sex.

The present study also assessed the association between self-esteem and friendship on

Facebook with the opposite sex.

Table 1.8 shows that self-esteem did not particularly affect the number of friends a Facebook
user included from the opposite sex. Among the respondents with low self-esteem, 69.1 per

cent had less than half of their friends on Facebook belong to the opposite sex. However 30.9
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per cent of these people claimed that more than half of their online networks comprised of

members of the opposite sex.

Among those respondents with moderate and high self-esteem, these figures did not change
significantly. Of the moderate self-esteem Facebook users, 68.1 per cent had more than half
of the friends from the same gender. For those with high self-esteem, all respondents had

between 30-50 per cent of Facebook friends from the opposite sex.

Table 1.8: Rosenberg Self-Esteem Scale/What percentage of your Facebook friends are from

the opposite gender?

What percentage of your Facebook friends are from the opposite gender?
less more
than 10- 50- than
10% 20% 20-30% 30-50% 60% 60-80% 80% Total
Low self-esteem Count 6 13 26 a7 29 7 5 133
% within
Rosenberg
4.5% 9.8% 19.5% 35.3% | 21.8% 5.3% 3.8% | 100.0%
Self-Esteem
Scale
Moderate self-esteem Count 25 15 43 86 53 15 10 248
% within
Rosenberg
10.1% 6.0% 17.3% 34.7% | 21.4% 6.0% 4.0% | 100.0%
Self-Esteem
Scale
High self-esteem Count 0 0 0 1 0 0 0 1
% within
Rosenberg
.0% .0% .0% 100.0% .0% .0% .0% | 100.0%
Self-Esteem
Scale
Total Count 31 28 69 134 82 22 15 382
% within
Rosenberg
8.1% 7.3% 18.1% 35.1% | 21.5% 5.8% 3.9% | 100.0%
Self-Esteem
Scale

Facebook Use Intensity and Type of Social Capital:

Facebook has been linked both to increases and decreases in social capital. Several studies
have concluded that computer-mediated interactions on Facebook have had positive effects
on community interaction, involvement, and social capital (Hampton & Wellman, 2003;
Kavanaugh, Carroll, Rosson, Zin, & Reese, 2005).0n the other hand, Nie (2001) argues that
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use of Facebook detracts from face-to-face time with others, which might diminish an
individual's social capital. However, this perspective has received strong criticism (Bargh &
McKenna, 2004).

Recently, researchers have emphasised the importance of Facebook-based linkages for the
formation of weak ties, which serve as the foundation of bridging social capital. Because
online relationships may be supported by technologies like distribution lists, photo
directories, and search capabilities (Resnick, 2001), it is possible that new forms of social
capital and relationship building will occur in online social networking sites. Bridging social
capital might be augmented by such sites, which support loose social ties, allowing users to
create and maintain larger, diffuse networks of relationships from which they could
potentially draw resources (Donath & Boyd, 2004; Resnick, 2001; Wellman et al., 2001).

Based on this prior work, the researcher proposes the following hypothesis:

H1: Intensity of Facebook use will be positively associated with individuals' perceived social capital.

The categories of social relationship considered for the study were- maintained relationships,

one-way communication and reciprocal communication.

e Maintained social capital, for the purpose of this study was a measure focusing
specifically on the maintenance of existing social capital. Facebook allows for a type of
communication that is somewhat less taxing than direct communication. Technologies
like News Feed and RSS readers allow people to consume content from their friends and
stay in touch with the content that is being shared.

e One-way communication implied the total set of people with whom a person has
communicated.

e Reciprocal communicationwas a measure of a sort of core network, the count of the
number of people with whom a person had had reciprocal communications, or an active

exchange of information between two parties.

The study sought to examine if Facebook use intensity was correlated with the type of social
relationships one forms on Facebook. Respondents were asked which type of relationship

they shared more with their Facebook friends. They were asked to rank from 1-3, with rank 1
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for the largest number of friends in that category and 3 for the least number of friends in that

category.
Maintained relationships

First, intensity of Facebook use was correlated with the preference given to maintained social
relationships. A chi-square test revealed that there was a statistically significant relation
between the intensity of Facebook use and the preference given to maintained relationships

on Facebook.

It can be seen from the survey data that users with low Facebook use intensity prefer
maintained social relationships on Facebook the most while those with high Facebook use
intensity paid importance to the other two types of social relationships as well. These high

intensity users were seen to be interested in forging the other types of relationships equally.

A Spearman'’s correlation was run to determine the relationship between 401 Facebook use
intensity and preference to maintained relationships values. There was a weak but positive
monotonic correlation between Facebook use intensity and maintained relationship on
Facebook (r =.108, n =401, p < .05).

Table 1.9: Category of intensity/Maintained relationships
Maintained relationships (for whom you
had clicked on a News Feed story or
visited their profile more than twice Total
1 2 3
Low intensity Count 34 18 18 70
% within Category
of intensity 48.6% 25.7% 25.7% 100.0%
Moderate intensity Count 114 82 84 280
% within Category
of intensity 40.7% 29.3% 30% 100.0%
High intensity Count 17 11 23 51
% within Category
of intensity 33.3% 21.6% 45.1% 100.0%
Total Count 165 111 125 401
% within Category of
intensity 41.1% 27.7% 31.2% 100.0%
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Chi-Square Tests

Value df Asymp. Sig. (2-sided)
Pearson Chi-Square 7.815(a) 6 .045
Likelihood Ratio 8.036 6 .235
Linear-by-Linear Association 4.648 1 .031
N of Valid Cases 401

a 3cells (25.0%) have expected count less than 5. The minimum expected count is .25.

Symmetric Measures

Value Asymp. Std. Error(a) Approx. T(b) | Approx. Sig.

Interval by Interval Pearson's R .108 .050 2.166 .031(c)
Ordinal by Ordinal Spearman
. .106 .050 2.139 .033(c)
Correlation
N of Valid Cases 401

a Not assuming the null hypothesis. b Using the asymptotic standard error assuming the null hypothesis.c
Based on normal approximation.

One-way communication: Intensity of Facebook use was correlated with the preference

given to one-way communication.

Table 1.10: Category of intensity/One-way Communications
One-way Communication (the total set
of people with whom a person has
communicated Total
1 2 3

Low intensity Count 13 21 36 70
% within Category of

intensity 18.6% 30.0% 51.4% 100.0%

Moderate intensity Count 68 100 114 282
% within Category of

intensity 24.1% 35.5% 40.4% 100.0%

High intensity Count 9 19 23 51
% within Category of

intensity 17.6% 37.3% 45.1% 100.0%

Total Count 90 140 173 403
% within Category of

intensity 22.3% 34.7% 42.9% 100.0%
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Chi-Square Tests

Asymp. Sig. (2-
Value df sided)

Pearson Chi-Square 3.579(a) 4 047

Likelihood Ratio 3.591 4 464

Linear-by-Linear Association .352 1 .553

N of Valid Cases 403

a 0 cells (.0%) have expected count less than 5. The minimum expected count

is 11.39.

Symmetric Measures
Asymp. Std. Approx. Approx.
Value Error(a) T(b) Sig.

Interval by Interval Pearson's R -.030 049 ..593 .554(c)
Ordinal by Ordinal Spearman Correlation -.035 049 -.697 .486(c)
N of Valid Cases 403
a Not assuming the null hypothesis.b Using the asymptotic standard error assuming the null
hypothesis.c Based on normal approximation.

A chi-square analysis revealed that there was a statistically significant relation between the
intensity of Facebook use and the preference given to one-way relationships on Facebook
(p=0.047, df=4). A Spearman's correlation was run to determine the relationship between 403
Facebook use intensity and preference to one-way communication values. There was a weak
but positive monotonic correlation between Facebook use intensity and one-way

communication on Facebook (r = .030, n = 401, p <.05).

Reciprocal Communication:Intensity of Facebook use was correlated with the preference

given to reciprocal communication.

Table 1.11 reveals that reciprocal communication on Facebook was the most preferred kind
of social relationship. Across the three levels of Facebook Use Intensity, this type of social
relationship was given the first rank. There was no significant relationship between intensity
of Facebook use and the preference given to reciprocal communication on the social
networking site. A chi-square test showed that with p value of 0.158 (ie. >0.05) there is no
statistically significant relationship between the intensity of wuse and reciprocal

communication.
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Table 1.11: Category of intensity/Reciprocal Communications
Reciprocal Communication (an active
exchange of information between two parties )
1 2 3 Total
Low intensity Count 32 18 18 69
% within Category
of intensity 46.4% 26.1% 26.1% 100.0%
Moderate Count
intensity 128 72 81 281
% within Category
of intensity 45.6% 25.6% 28.8% 100.0%
High intensity Count 16 19 15 50
% within Category
of intensity 32.0% 38.0% 30.0% 100.0%
Total Count 176 109 114 400
% within Category
of intensity 44.0% 27.3% 28.5% 100.0%
Chi-Square Tests
Value Df Asymp. Sig. (2-sided)
Pearson Chi-Square 9.294(a) 6 158
Likelihood Ratio 7.957 6 .241
Linear-by-Linear
Association 187 375
N of Valid Cases 400
a 3 cells (25.0%) have expected count less than 5. The
minimum expected count is .13.
Symmetric Measures
Asymp.
Std. Approx. Approx.
Value Error(a) T(b) Sig.
Interval by Pearson's R 044 049 887 376(c)
Interval
Ordinal by Spearman
Ordinal Correlation 050 049 1.002 317(c)
N of Valid Cases 400
a Not assuming the null hypothesis.b Using the asymptotic standard error
assuming the null hypothesis.c Based on normal approximation.

Composition of Facebook Friends:

Developing social capital is one of the main functions of Facebook. People use Facebook for

talking to friends and family who they see often, to get in touch with those they see rarely,
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and also for looking for old friends who they have lost touch with. Over the years that
Facebook has developed, in some circles there has been much importance placed on how
many friends people can encourage to follow them, with some people even seeing it as a form
of validation of how interesting others find their Facebook life. This study reveals very
clearly that the focus is now shifting to being far more discerning about who people count
among their Facebook friends. Indeed, the tide against amassing friends from ‘just anywhere’
is turning and now people are now becoming slightly discerning about who they add as

Facebook friends.

The survey data shows that when people communicate through social networking sites it is
mostly with people they know in some way, though some people were also found to be quite
enthusiastic about interacting with strangers. About 36 per cent reported talking to friends
and family, 53 per cent looked for old friends and 32 per cent talked to people who were

friends of friends. In comparison, 40 per cent talked to people they didn’t know.

The study brings to light the interesting finding that most young people extensively use
Facebook to reconnect with old friends they had lost touch with. Facebook has a search
feature that gives users a variety of options that can help them to find long lost friends. While
this may seem like a passive approach to finding old friends on Facebook it can be very
effective. It is especially effective when the lost friend is already a member of the community

and is actively seeking to reconnect as well.

The site allows unobtrusive sharing of information considered important for solidifying
friendships and making new friends. In the present research, 40 per cent of the respondents
said that on Facebook they talked to people they did not know offline. Perhaps the factor of
anonymity coupled with the bid to create an identity for themselves encouraged these

respondents to indulge in communication with unknown people on the social networking site.

Facebook also proved to be of great help in creating and maintaining contact with friends and
relatives respondents did not meet often. A considerable size of the research sample (46.3 per
cent) said that they used Facebook to talk to friends and family who are otherwise very
difficult to get through to or who the respondents rarely see. However, when it came to those
real friends with whom the respondents spent time with outside the Internet, only 35 per cent

said they spent time on Facebook interacting with this group.
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This study also showed that among unknown people Facebook users interacted with; ‘friends
of friends’ were very common. More than one-third of the respondents (32per cent) revealed
that they added unknown people to the circle of friends on Facebook if there were any mutual
friends. There were again a number of people from among the respondents who used
Facebook for some kind of ‘voyeuristic pleasure’. These respondents did not interact with
their online friends but nevertheless kept track of their activities and lives by looking at their
profiles silently. Surprisingly 67 per cent of the Facebook users in this study admitted that

they visited their friends’ profiles often without leaving any message for them.

Talk to pecple | don't know

Talk to people who are friends of friends

Look at other peoples sites without leaving a
message

m Yes

mMNo

Look for old friends | have lost touch with

Talk to friends f family | rarely see

Real friends who | spend time with outside
the Internet

o 50 10C 15C 200 250 300 350 4C0

Figure 1h: Types of Communication on Facebook
Bonding Social Capital and Self-Esteem:

Some forms of computer-mediated communication can lower barriers to interaction and
encourage more self-disclosure (Bargh, McKenna, & Fitzsimons, 2002; Tidwell & Walther,
2002); hence, these tools may enable connections and interactions that would not otherwise
occur. For this reason, the researcher explores whether the relationship between Facebook
use and bonding social capital is different for individuals with varying degrees of self-esteem
(Rosenberg, 1989). The study found that when it came to interactions with real friends who
the respondents spend time with outside the Internet, Facebook social capital is more about

virtual strangers and less about real relationships with friends.
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Table 1.12: Rosenberg Self-Esteem Scale/ Real friends who |
spend time with outside the Internet
Real friends who |
spend time with
outside the Internet Total
Yes No
Low self-esteem Count 50 86 136
% within Rosenberg
Self-Esteem Scale 36.8% 63.2% 100.0%
Moderate self-esteem Count 85 162 247
% within Rosenberg
Self-Esteem Scale 34.4% 65.6% 100.0%
High self-esteem Count 0 1 1
% within Rosenberg
Self-Esteem Scale .0% | 100.0% 100.0%
Total Count 135 249 384
% within Rosenberg
Self-Esteem Scale 35.2% 64.8% 100.0%

Table 1.12 shows that 64.8 per cent of the respondents in this study did not use Facebook to
maintain friendships with people they spent time outside the Internet. Bonding social capital
therefore appeared to be less. This was true for respondents belonging to low, moderate and
high self-esteem alike. Hence, self-esteem did not appear to affect bonding social capital in
this study.

Bridging Social Capital and Self-Esteem:

Recently, researchers have emphasised the importance of Internet-based linkages for the
formation of weak ties, which serve as the foundation of bridging social capital. Because
online relationships may be supported by technologies like distribution lists, photo
directories, and search capabilities (Resnick, 2001), it is possible that new forms of social
capital and relationship building will occur in online social networking sites. Bridging social
capital might be augmented by such sites, which support loose social ties, allowing users to
create and maintain larger, diffuse networks of relationships from which they could
potentially draw resources (Donath & Boyd, 2004; Resnick, 2001; Wellman et al., 2001).
Donath and Boyd (2004) hypothesize that SNSs could greatly increase the weak ties one
could form and maintain, because the technology is well suited to maintaining such ties

cheaply and easily.
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This study sought to understand how self-esteem determined whether Facebook users
connected with past colleagues/school/university friends. It was found that 52.9 per cent of
the respondents agreed that they used Facebook to reconnect with and revive past

relationships with friends.

Table 1.13: Rosenberg Self-Esteem Scale /Past colleagues/school/University friends
past
colleagues/school/Univer
sity friends Total
Yes No Yes
Low self-esteem Count 90 46 136
% within Rosenberg
Self-Esteem Scale 66.2% 33.8% 100.0%
Moderate self-esteem Count 112 135 247
% within Rosenberg
Self-Esteem Scale 45.3% 54.7% 100.0%
High self-esteem Count 1 0 1
% within Rosenberg
Self-Esteem Scale 100.0% .0% 100.0%
Total Count 203 181 384
% within Rosenberg
Self-Esteem Scale 52.9% 47.1% 100.0%

Conclusion:

Returning to the original research question, it can definitively be stated that there is a positive
relationship between certain kinds of Facebook use and the maintenance and creation of
social capital. Although it is difficult to say which precedes the other, Facebook appears to
play an important role in the process by which young people form and maintain social

capital, with usage associated with all three kinds of social capital included in the instrument.

The participants overwhelmingly used Facebook to keep in touch with old friends and to
maintain or intensify relationships characterized by some form of offline connection. For
many, Facebook provided a way to keep in touch with high school friends and acquaintances.
Students in this study reported that the primary audiences for their profiles were high school
friends and people they know from earlier times. This implies that highly engaged users are

using Facebook to ‘crystallize relationships’ that might otherwise remain ephemeral.

Haythornthwaite (2005) discusses the implications of media that ‘create latent tie

connectivity among group members that provides the technical means for activating weak

21



ties’. Latent ties are those social network ties that are “technically possible but not activated
socially’. Facebook might make it easier to convert latent ties into weak ties, in that the site
provides personal information about others, makes visible one's connections to a wide range
of individuals, and enables students to identify those who might be useful in some capacity,
thus providing the motivation to activate a latent tie. These weak ties may provide additional
information and opportunities, which are expressed as dimensions of bridging social capital
that speak to interaction with a wide range of people and the more tolerant perspective this
might encourage. Facebook seems well suited to facilitate these experiences in that detailed

profiles highlight both commonalities and differences among participants.

The present research suggests that social networking sites can bolster past and weaker tie
relationships as well as strengthen stronger ties. But it should not be seen as a technology of
communication that is independent of other forms. The research found that Facebook adds to
the repertoire of communications media that people use, with its application for different
types of relationship very much evident, depending on the quality, longevity, intimacy and
regular face-to-face contact nature of the existing relationship. Facebook did not affect
existing close relationships. However, Facebook did allow participants to be social with a
wider range of people by providing regular contacts and updates and by giving more choice
to users over how they communicate. It did not, however, generate any new relationships, but

it does appear to be changing the way people create new relationships.

There also appeared to be rules developing around Facebook use, for instance, people had to
have met a Facebook friend at least once physically before they were accepted as a friend.
The researcher found that there was no obligation to keep in constant touch with Facebook
friends. Many lay dormant on the friends list for some time. Simply the fact that they are

there appears good enough, according to the respondents.

Facebook offers capabilities to its users to create, cultivate, and continue social relationships.
Richer social relations emerge from this greater awareness. All these trends will continue to

hold strong over the next decade.
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