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Introduction to Media Economics 
Economics 
It is the branch of knowledge concerned 
with the production, consumption, and 
transfer of wealth. 
It is the condition of a region or group as 
regards material prosperity. 
Related to Media this means the mode of 
Revenue Generation in Media Industries  



Mode of Revenue Generation in 
Media Industries  







Mode of Revenue  
 
The immediate derivation on the Mode of Revenue 
Generation in Media Industries are 
 
Circulation 
Advertisement 
 





 
 
 
Circulation 
 
Circulation in publication is the number of copies it 
distributes on an average day.  
 
Circulation is one of the principal factors used to set 
advertising rates.  
 
Circulation is not always the same as copies sold, often called 
paid circulation, since some newspapers are distributed 
without cost to the reader. 
 
 





 
 
 
 
Access Television 
 
 It is a system of broadcasting television programming 
to paying household via signals transmitted . 
 
It could also be through terrestrial television, in which 
the television signal is transmitted over the air and 
received by a television antenna attached to the 
television  
 
 
 
 
 



  
 
 
 
 
 
 
Advertisement 
 
 
Media advertisement is a form of media advertisement 
where the advertisement appears alongside regular editorial 
content. 
 
These ads can span across multiple columns - and can even 
cover full page, half page, quarter page or other custom 
sizes.  
 
 
 
 



 
 
 
 
 
 
Advertisement 
 
 
In television they  are designed in high resolution coloured 
and black/white formats providing higher visibility for the 
mass audiences . 
 
For many major media in developing markets, ads play a 
significant role in revenue generation  
 
 
 
 
 



    Mode of Revenue Generation in Media 
 

  Subscriptions  
  Advertising 

       Sponsored 
       Paid News 
       Content Service  

  Data Service 
       Affiliate Programme 
       Asset Management  

 
 
 





 

    Subscription 
 
     This model has existed for long time in newspapers, 

magazines.  
 
     It gained popularity in other domains, too like television. 
 
     Some subscription schemes are for unlimited period; others 

have a specified cap. 





   Subscription 
 
    Prepaid subscription when the amount is paid in 

advance mostly through coupon system 
    Post paid subscription when the amount is paid after 

delivery 
    Pay as you go subscription is when you have mentally 

subscribed and pay regularly 





    Advertisement 
     The advertising revenue model is not new. However, the 

once-straightforward advertisements have become more 
complex and creative, and the industry evolves constantly. 

 
     Additionally, due to constant growth in information and its 

availability, large-scale revenue stream generation requires 
either great traffic or niche domination. 

 
     In the past, advertisements appeared only in traditional 

media such as newspapers, magazines, television and radio.  
 

     Today, by definition, advertising also includes the Internet and 
expands onto apps and mobile platforms. 
 







    Sponsored Content 
 
     Unlike ads, promoted content also known as ‘promoted’ 

content looks similar to regular user content.  
 
     Users may give it more attention or perceive it as more 

credible than other advertisements; some users may even be 
oblivious to the fact that someone paid to promote the 
content. 





    Paid News 

    
     A term coined for news that is paid for 
 
     The publication carries editorial content in favour of payment 
 
     The Election Commission has come hard on media on this 

matter and has issued stricture to mention it as 
advertisement 





    Content Service 
 
    Contents generated by Media both print and television are   

marketed to smaller media houses. 
 
    This is particularly in view of wide network enjoyed by them 
 
     Syndicated columns of well known personalities generate a 

premium 
 
 

 





    Databases 
     
     High-quality data ,e.g. an index of qualified service 

providers in a specific domain is valuable. 
 
     The more exclusive the information, the greater the value. 
 
     The usage will be more valuable and expensive when the 

data is enriched with profound analysis. 
 
      Some entities specialize in lead generation: creating and 

maintaining names and contact information of potential 
customers and selling them to 3rd parties. 





     Affiliate Programs 
 
    Typical affiliate programs, common in media marketing 

include sellers of products/services and parties that 
drive traffic to the sellers.  

      
     Affiliate programs often use revenue-sharing 

mechanisms 50/50, or another agreed upon revenue 
allocation.  

 
     

 





 

     Asset Management  
 

    Private Treaties is the investment arm of Bennett, 
Coleman & Co Ltd. 
 
Set up in 2005, Times Private Treaties, a part of 
Bennett, Coleman & Co Ltd, publishers of the Times 
of India 

 
The business model of private treaties is unique. 
Under a legal arrangement the company picks up a 
stake in the company in return for discounted ads 
and favourable editorial coverage.  

 
 





 

Thank You 
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